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Subscriber audience: 12,000*
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destiNatioNsimperial viennalondon calling

Hotels
sicily’s grand Hotel timeoNew suite at  the ritz-carlton, lake tahoe

cruise
germany By riverboat

GEOFFREYGELARDIlanesborough’s leader is our general manager of the year
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destinations
uruguay unleashed
inside india 
 
hotels
honeymoon suites 

cruise
top staterooms 

luxury travel exPo
a recap of our vegas show
 
sPas
the cosmopolitan of las vegas

Larry
PimenteL
transforming azamara 
is a Project of Passion

Destinations

Magical Marrakech

Koh samui, thailand

Hotels
JW Marriott Guanacaste

Cruise
top land excursions

luxury rounDtable

travel advisors meet in Maui

The STarS’

adviSor
David odaka of 

all star travel serves 

Hollywood—and beyond
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Survey Methodology 
Instrument: The corporate research department 
drafted and fielded a reader survey questionnaire.  
All luxury travel advisors were invited to participate in 
the survey. 

The survey yielded 315 responses.

*Source: Publisher’s own data

The power of a Luxury Travel Advisor reader…

Readers include an elite, sophisticated audience of 
travel professionals who book $9 billion of affluent 
travel per year. 

Luxury Travel Advisor reaches sellers 

of luxury travel who include members 

of American Express, Ensemble Travel 

Group, Signature Travel Network, and 

Virtuoso. 

Written specifically for this niche 

segment of travel advisors, Luxury 

Travel Advisor delivers concise and 

inspiring editorial content focusing on 

hotels, destinations, cruise insights 

and industry news.
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Actions Taken Based on Advertising 
Seen in Luxury Travel Advisor
Visited a supplier website 				    77.5%
Called supplier 800 number 			   44.1%
Recommended product/destination/ 
property/service to client 				    64.0%
Booked destination/property 			   58.1%
Passed information onto a colleague 		  58.9%

Detailed Findings
Booking Habits

Leisure Travel 					     97.7%
Business Travel 					     41.0%
Group Travel 					     60.5%
Meetings/Incentive 				    20.7%

The Average Respondent
•	 Spends a minimum of 30-60 minutes reading Luxury Travel Advisor

•	 Keeps Luxury Travel Advisor for future reference  
(6 months to 2 years+)

•	 Finds Luxury Travel Advisor very useful as a source of information 
about properties/destinations

•	 Passes along their copy of Luxury Travel Advisor to 1-3 colleagues 
for a maximum reach of 36,000 sellers of luxury travel

•	 Picked Luxury Travel Advisor as the #1 authority on destinations, cruises 
and hotels for the luxury market

•	 Spends 40 minutes per week on average with Luxury Travel Advisor 

products

Active Bookings
96.5% are directly involved in selling 

travel

Nearly 60% personally sell at least 

$500,000 and up to $5 million+ in annual 

revenue

68% expect to see between a 6-20% 

increase in travel volume booked in 2011
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Top Five Destinations Booked over the Last 12 Months 

83.2%

82.8%

76.2%

73.4%

71.9%

Continental USA

Caribbean 

Western Europe

Mexico

Hawaii

Other Destinations Booked over the Last 12 Months

68.0%

61.3%

51.2%

50.8%

50.8%

50.0%

48.8%

43.8%

40.2%

38.7%

28.1%

24.2%

22.3%

United Kingdom & Ireland

Alaska

Central America

Canada

Asia

South America

Australia/New Zealand

Eastern Europe & Russia

South Pacific

Southern Africa

Middle East

India

Northern Africa
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Types of Travel Booked 

Luxury

Cruise Lines

Hotels

All-Inclusives

Escorted or Independent Tours

Travel Insurance

Family Travel

Wedding/Honeymoon/Romance

Business/First-Class Airfare

Adventure Travel/Ecotourism

Spa

Vacation Rentals (Condos, Villas)

Business Travel

Ski Vacations

Golf Vacations

Ticketbrokers/Special Events/Theater

Incentives

Meetings

88.1%

87.7%

85.6%

84.7%

81.8%

80.9%

74.2%

66.1%

63.1%

51.3%

47.0%

46.2%

37.7%

37.3%

30.1%

29.2%

17.4%

18.6%
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The Leader in Luxury…. 
Reader Feedback on How Luxury Travel Advisor Helps Them on a Daily Basis

“I find the information given to me by Luxury Travel Advisor is a great tool to discover the extensive 
options we have to offer our luxury clients.”

“Luxury Travel Advisor highlights new and up-and-coming destinations and properties which help 
me to advise my clients on the locations they should consider visiting.”

“I find the information provided in Luxury Travel Advisor to be extremely educational.  It helps me 
stay on top of my game, and helps me bring luxury products and information to my client base.”

“Luxury Travel Advisor helps me think ‘outside the box’.”

“Luxury Travel Advisor is one of my best sources for updated information on luxury hotels and cruises.”

“I look to Luxury Travel Advisor to keep me updated on the individuals, properties and destinations 
that are leading the travel trends. Time management is the highest priority in my office, and Luxury 
Travel Advisor gives me top-notch and relevant industry information when I need it.”

“Luxury Travel Advisor is a must read.  I can’t afford not to know what is in the magazine.  It is 
informative about new destinations and products but also a main source of information about 
suppliers and other luxury travel advisors.”

“As an agent, I would like to think I have seen and done it all.  But the reality is... it is impossible to 
see it all.  Even with a destination I have been to several times, changes are forever taking place.  
Luxury Travel Advisor fills in the gaps between my ‘return’ visits.”

“We have very high end clients and we need to stay up on destinations, hotels and products to stay 
competitive in the market. After reading the magazine, I make notes and flag properties that I can 
use for my clients. In many cases I have made copies of articles and mailed them to my clients, 
which has resulted in bookings.”

“It’s wonderful when they do an article on a property that my client has an interest in because it 
sometimes is the final motivation into purchasing.”

“Luxury Travel Advisor is the authority on the world of luxury travel.  It’s the publication I most look 
forward to receiving each and every month and it’s the first place I look when I have a client looking 
for that high-end unique property or destination.”


